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Success of the CDP approach rests
O GNE Key assumption:

[ provided financial incentives anad
InfierMatien: 6/ cost and quality,
consumers will make: cost-effective choices




Day-16-day’ CIBICES:

1en toe seek care

1en te use self-care

Jat providers toe; use

lat treatments te cheese
Jether te spend thelr HRA

nether te seek care arter the HRA'IS
exhnausted




Consumers must be able to:

Comprehend informatien:

x How! plan woerks

s Comparative performance information
s [reatment choices

Use: ther infermation In' Cholce:
s Process multiple factors

a Dififerentiallys Welght factors
= Bring allfthe factors together Intoe a choice




Decisions about Using the HRA
Account

Balancing current Wants against: possible
future neeas.

s EVidence from other arenas

AIlity: ter predict ewin| risk
s Optimisn bias




Consumers will likely have a steep
learning curve

Cheices and Benavior duing eanly,
experences likely will differ fremi behavior:
afiter: consumers; are more: iamiliar and
ExXperienced.

Fhisihas Implications: e MW We MeRItor
and evalluate consumer EXpPErEnces and
e perfermance off these plans




Appreaches to nelp consumers
mEeet these: challenges

Lowerngl cognitive: effort required teruse the
INfermatien 1n choice.

IHelpingreconsumers unaderstand What a choice
might mean te them 1 thelr daily. Iives.

Infiermation displays that Righlight the: meaning
and significance: of Infermatien that Is Important
UL eften everlooked In' the deciSIon Process




CDHH plans have many: petential
advantages for consUmers

1o realize them-- approprate
educationalland Infermatenal
SUPPOILS are necessary




